
About Henkel 

With its brands, innovations and technologies, Henkel holds leading market positions worldwide in 

the industrial and consumer businesses. The business unit Adhesive Technologies is the global leader 

in the market for adhesives, sealants and functional coatings. With Consumer Brands, the company 

holds leading positions especially in laundry & home care and hair in many markets and categories 

around the world. The company's three strongest brands are Loctite, Persil and Schwarzkopf. In fiscal 

year 2023, Henkel reported sales of more than 21.5 billion euros and adjusted operating profit of 

around 2.6 billion euros. Henkel’s preferred shares are listed in the German stock index DAX. 

Sustainability has a long tradition at Henkel, and the company has a clear sustainability strategy with 

specific targets. Henkel was founded in 1876 and today employs a diverse team of about 48,000 

people worldwide – united by a strong corporate culture, shared values and a common purpose: 

"Pioneers at heart for the good of generations.” More information at www.henkel.com  

 

Latest renewable carbon developments at Henkel Adhesive Technologies 
At Henkel AG & Co. KGaA, we support the transition from fossil to renewable carbon-based raw 
materials for our products. We would like to share our latest innovations and movements in this field. 
For instance, in our Electronics business, we launched several new renewable carbon-based reactive 
hotmelt adhesives containing both, bio-attributed (mass balanced) and bio-based (segregated process) 
raw materials. We also are collaborating with Covestro on bio-attributed Isocyanates for Polyurethane 
(PU) Adhesives. Recently, scientists developed new sustainable solutions for Henkel’s ETICS (External 
Thermal Insulation Composite Systems) portfolio. Ceresit CT 48, CT 49 and CT 54 are façade paints that 
form the top layer of this building insulation system. 50 percent of the dispersion binder is based on 
emulsions containing materials that are certified in line with the Mass Balance approach from REDcert. 
With this step, we have now swapped 20 percent of the product´s fossil-based materials for more 
sustainable ingredients that also offer a much lower CO₂ footprint. 
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